Advertising Analysis

Type of advertisement:
  Flyer
Poster  
Radio ad  
Other

	
	Advertisement:


	Advertisement:



	Criteria for an effective ad
	Techniques Used
Evidence
	Explanation 

(why it works)
	Techniques Used
Evidence
	Explanation 

(why it works)

	Captivating 

(grabs the audience’s attention)
	1.

2.
	1.

2.


	1.

2.
	1.

2.



	Persuasive
(makes you want to do what the advertiser wants)
	1.

2.


	1.

2.


	1.

2.
	1.

2.



	Informative 

(tells you what you need to know)
	1.

2.


	1.

2.


	1.

2.
	1.

2.
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